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While the 2007 housing market continued to deteriorate in many parts of the country that had 
seen sharp increases in home values in previous years, the Houston market largely avoided these 
issues. Steady sales price appreciation and increased home sales activity continued to provide 
a favorable environment for both home buyers and home sellers during the 12-month period. 
Sellers were able to make a profit when selling their home, while first-time home purchasers, 
who made up 52 percent of the buyers in our survey, and those looking to move up, were still 
able to find affordable options at historically low mortgage interest rates.

Seventy-three percent of sellers and 63 percent of buyers were represented by a Realtor® in 
their real estate transaction. Buyers and sellers most often found the Realtor® they used via 
referral from friends, family or co-workers, and both cited their Realtor®’s reputation, honesty 
and trustworthiness as the most important reason they chose to work with them. Overall, 79 
percent of home sellers and 84 percent of buyers reported they were “very satisfied” with the 
Realtor® they used, with another 13 percent of sellers and 13 percent of buyers saying they 
were satisfied with their professional representative. Additionally, 86 percent of home sellers 
and 86 percent of home buyers who used a Realtor® in their transaction said they would use a 
Realtor® again, which reflects the overall level of client satisfaction with real estate profession-
als in the region.

The 2008 Houston Association of Realtors® Survey of Home Sellers & Buyers provides 
information and guidance to Realtors® and other real estate professionals about the client sat-
isfaction levels with various aspects of the real estate transaction. The results of this survey will 
help Realtors® improve their products and services so that they may better serve home buyers 
and home sellers in the greater Houston real estate market.

CONCLUSION
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LIST OF EXHIBITS

Chapter 1 CharaCteristiCs of home sellers & homes sold

Exhibit 1.1 Age of Home Sellers
Exhibit 1.2 Sellers’ Length of Residence in Houston Metropolitan Area
Exhibit 1.3 Sellers’ Household Composition
Exhibit 1.4 Race/Ethnicity of Home Seller
Exhibit 1.5 Sellers’ Highest Level of Formal Education
Exhibit 1.6 Home Sold was Primary Residence
Exhibit 1.7 Price Range of All Homes Sold

Chapter 2 home sellers & their selling experienCe

Exhibit 2.1 Sellers’ First Time Selling a Home
Exhibit 2.2 Previous Selling Experience and Use of a Realtor®
Exhibit 2.3 For Multiple Sellers - Number of Homes Previously Sold
Exhibit 2.4 Sellers Using Multiple Listing Service to Sell Home
Exhibit 2.5 Sellers Assess Current Houston Area Housing Market for Selling
Exhibit 2.6 Sellers’ Confidence in Houston Housing Market During Next 2-3 Years
Exhibit 2.7 Did Media Coverage of Real Estate Market Impact Selling Decision
Exhibit 2.8 Sellers’ Who Used a Realtor®: Marketing Tools Used to Sell Home
Exhibit 2.9 Did Seller Recall Seeing Television Commercials for HAR.com in the Last 3 Months
Exhibit 2.10 Did Seller Recall Seeing Print Ads in the Houston Chronicle in the Last 3 Months
Exhibit 2.11 Did Seller Recall Seeing Billboards for HAR.com in the Last 3 Months
Exhibit 2.12 One Thing Seller Would Change About the Home Selling Experience

Chapter 3 home sellers & their realtor®
Exhibit 3.1 Method Used to Sell Home
Exhibit 3.2 Reasons Given By Sellers Who Did Not Use a Realtor®
Exhibit 3.3 How Realtor® was Compensated for Home Sale
Exhibit 3.4 How Seller Found Realtor® Who Helped Sell Their Home
Exhibit 3.5 Most Important Factor to Sellers in Choosing a Realtor®
Exhibit 3.6 Number of Realtors® Contacted by Sellers
Exhibit 3.7 Sellers Used Same Realtor® to Purchase Another Home
Exhibit 3.8 What Sellers Wanted Most From Realtor®
Exhibit 3.9 Sellers’ Most Important Means of Communication with Realtor®
Exhibit 3.10 Sellers’ Number of Visits to Realtor®’s Office
Exhibit 3.11 Did Realtor® Notify Seller in Internet Sites House was Listed
Exhibit 3.12 Realtor® Contacted Seller After Closing
Exhibit 3.13 Value of Realtor® Follow-Up
Exhibit 3.14 Sellers’ Overall Satisfaction with Realtor®
Exhibit 3.15 Reasons for Sellers’ Level of Satisfaction with Realtor®
Exhibit 3.16 Sellers’ Satisfaction with Aspects of Realtor® Performance
Exhibit 3.17 Sellers’ Description of Level of Service Provided by Realtor®
Exhibit 3.18 Would Sellers Benefit From Accessing Realtor® Rating by  
  Previous Customers
Exhibit 3.19 Would Sellers Benefit From Reading Previous Customer Comments  
  About Realtor®
Exhibit 3.20 Would Sellers Use a Realtor® Again to Sell Another Home
Exhibit 3.21 Would Sellers Who Would Use Realtor® to Sell Another Home Use the  
  Same Realtor®
Exhibit 3.22 Services From Seller’s Realtor® Worth Fees Paid
Exhibit 3.23 Would Seller Select Realtor® Based on Services Provided or Fees Charged
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LIST OF EXHIBITS

Chapter 4 home sellers & the internet

Exhibit 4.1  When Sellers Began Using Internet in Home Selling Process
Exhibit 4.2  Web Sites That Sellers Visited
Exhibit 4.3  Sellers Use of the Internet Prior to Putting Home Up for Sale
Exhibit 4.4  Ways Sellers Used Internet in Selling Home
Exhibit 4.5  Sellers’ Comparison of Internet Information vs. Realtor® Information
Exhibit 4.6  Sellers’ Satisfaction with Aspects of Internet Use
Exhibit 4.7  Would Sellers Value Ability to Track Home Sale Transaction Status
Exhibit 4.8  Sellers Likelihood to Use Internet in Future Home Sale

Chapter 5 CharaCteristiCs of home Buyers & homes Bought

Exhibit 5.1  Age of Home Buyers
Exhibit 5.2  Buyers’ Length of Residence in Houston Metropolitan Area
Exhibit 5.3  Buyers Household Composition
Exhibit 5.4  Race/Ethnicity of Home Buyers
Exhibit 5.5  Buyers Highest Level of Formal Education
Exhibit 5.6  Home Bought Was Primary Residence
Exhibit 5.7  Price Range of All Homes Bought
Exhibit 5.8 Buyers’ Financing Used to Purchase Home

Chapter 6 home Buyers & their Buying experienCe

Exhibit 6.1  Buyers’ First Time Buying a Home
Exhibit 6.2  For Multiple Buyers – Number of Homes Previously Bought
Exhibit 6.3  Was Home Purchased a New or Existing Home
Exhibit 6.4  First Step Buyer Took in Home Buying Process
Exhibit 6.5  How Many Homes Buyers Saw Before Choosing Home
Exhibit 6.6 Distance of Home Purchased from Buyers’ Previous Residence
Exhibit 6.7 Buyers Assess Current Houston Area Housing Market For Buying
Exhibit 6.8 Buyers’ Confidence in Houston Housing Market During Next 2-3 Years
Exhibit 6.9 Media Coverage of Real Estate Market and Impact on Buyers’ Decision
Exhibit 6.10 Importance of Neighborhood Considerations to Buyers
Exhibit 6.11 How Buyers Learned Home Purchased was For Sale
Exhibit 6.12 Did Buyers Recall Seeing Television Commercials for HAR.com in the Last 3 Months
Exhibit 6.13 Did Buyers Recall Seeing Print Ads in the Houston Chronicle for HAR.com
Exhibit 6.14 Did Buyers Recall Seeing Billboards for HAR.com
Exhibit 6.15 One Thing Buyer Would Change About the Home Buying Experience
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LIST OF EXHIBITS

Chapter 7 home Buyers & their realtor®
Exhibit 7.1  Method Used to Buy Home
Exhibit 7.2  Reasons Given by Buyers Who Did Not Use a Realtor® 
Exhibit 7.3  How Realtor® Was Compensated for Home Purchase
Exhibit 7.4  Most Important Factor in Buyers Finding Realtor® Who Helped Them Purchase  
  Their Home
Exhibit 7.5  Most Important Factor to Buyer in Choosing a Realtor® 
Exhibit 7.6  Number of Realtors® Contacted by Buyer
Exhibit 7.7  What Buyers Wanted From Realtor®
Exhibit 7.8 Buyers’ Most Important Means of Communication with Realtor® 
Exhibit 7.9 Number of Visits to Realtor®’s Office During Buying Process
Exhibit 7.10  How Realtor® Communicated with Buyer During Buying Process
Exhibit 7.11 Did Realtor® Contact Buyer After Closing
Exhibit 7.12 Value of Follow-Up Contact From Realtor®
Exhibit 7.13  Buyers’ Overall Satisfaction with Realtor® 
Exhibit 7.14  Reasons for Buyers’ Level of Satisfaction with Realtor®
Exhibit 7.15 Services Received From Realtor® Worth the Fees Paid
Exhibit 7.16  Buyers’ Satisfaction with Aspects of Buying Process
Exhibit 7.17  Would Buyers Benefit From Accessing Realtor® Rating by  
  Previous Customer
Exhibit 7.18  Would Buyer Benefit From Reading Previous Customer Comments  
  About Realtor®
Exhibit 7.19 Value of Ability of Buyer to Track Status of Entire Home Buying  
  Transaction Online
Exhibit 7.20  Would Buyers Use Realtor® Again to Purchase Another Home
Exhibit 7.21  Would Buyer Use Same Realtor® For a Future Home Purchase
Exhibit 7.22  Why Buyer Would Not Use Same Realtor® Again

Chapter 8 home Buyers & the internet

Exhibit 8.1  What Buyers Looked for When Searching Online
Exhibit 8.2  When Buyers Who Used a Realtor® Began Using Internet in Home  
  Buying Process
Exhibit 8.3 How Long Before Deciding to Buy Did Buyers Begin Using Internet
Exhibit 8.4  Web Sites Used by Buyers as Part of Home Buying Process
Exhibit 8.5  Most Valuable Web Site Used by Buyers
Exhibit 8.6  How Useful Internet was to Buyers in Specific Aspects of Home Purchase
Exhibit 8.7  Buyers’ Comparison of Online Pricing vs. Realtor® Pricing
Exhibit 8.8  Buyers’ Comparison of Internet Information vs. Realtor® Information
Exhibit 8.9  Buyers’ Satisfaction with Aspects of Internet Use
Exhibit 8.10  Use of Internet and Whether or Not Buyer Would Use Realtor® Again
Exhibit 8.11  Buyer Likelihood of Using Internet for Future Home Purchase



Center for Public Policy
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*Not all responses will add up to 100 percent due to rounding of individual answers.

* This survey was generously underwritten by the Houston Realtors® Information Service, Inc. 
(HRIS). We thank them for their support.
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